


What we’re going
to talk about

e Current visual themes across the internet
e Insights behind the designs
e How to approach website projects
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LAYOUT

Big text in hero :

sections ngineeringthe future
iSef aging medicine.

This is a trend that we’ve been
seeing for the past few years.

Oversized text to capture the user’s
attention immediately.

A way to use copy as a visual
element rather than graphics or
images.

The Benefit:

A way to immediately call out
specific messaging

Less reliance on imagery
Sets the tone for the rest of
the session
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LAYOUT

Grids are
EVERYWHERE i 2014 475

personas en sus tres oficinas

de Madrid, Londres y

A e th Frankfurt, desde donde tiene
n easy way 1o improve the user la capacidad de hacer

experience (UX) operaciones en toda Europa.

Conoce nuestra historia

Using grid lines to group together Ao do fundacion
different types of messages or Milones de € invertidos

statistics por compariia
+3500

The Benefit: [P Enortlock Industrialize’” . .c.o. — T

digital control to execute
with certainty
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Construction Expediting N
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Sign-Offs & Project Closeouts
paint a story Class 1Special Inspections
Violation Resolution & Building Compliance
i Jution & Building Comp N q
lahAnarayals Anindustrialized and digital process that Operating as a single structure, aligning
integrates architectural design, teams and processes to deliver reliable,
engineering, production and on-site traceable and replicable projects with
| assembly to achieve precision, control, greater predictability and control.
S| g certainty and measurable resuits.
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Letting 1t
breathe a bit

Spaced out content, white space,
legibility. Things that designers have
been advocating for since the dawn of
time.

Gone are the days of cramming all of
your information into every nook and
cranny of your site.

The Benefit:

e  Helps control the way the user
interacts with the website

° Avoids information overload and
improves retention with clear
things to focus on

e  Appears purposeful, thought-out,
and refined

Elite Private Market
Opportunities. Tol

One-of-a-kind access to the
epitome of private market
opportunities, once reserved for
institutions.

Compounding wealth, seamlessly.

Annual Report
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STYLE

Death to stock

We’ve seen an increased usage of
rendered graphics, macro
photography, and more candid
imagery.

People can spot staged photos from
a mile away. They can appear as
inauthentic, phony, and distrustful.

Rethinking spaces
beyond expectations

Here's how we do it 1
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The Benefit:

Shows that the company took
the time and effort to create
something ownable

Visualize an action, memory,

or key visual to tell a story

 Activation, simplified

Engineer
Without Limits”
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STYLE

Brutalism. The
most metal of
all “isms”

We’ve seen a huge rise in this style
over the past few years and for good
reason.

The Benefit:

e  Works well in crypto and
fintech’s where they want to
push the envelope and come
across as more creative
thinkers

e  Website with a distinct style
will come across more
genuine and authentic rather
than steril and cookie cutter

Artificial Intelligence
Financial Technology
Space Exploration
Enterprlse\mfrostructu re
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STYLE

[t’s like a
typeface gumbo

This started a few years back but
we’re still seeing a rise in mixed
typefaces (Serif mixed in with a
sans-serif). It’s cool, it’s fun, it has
purpose!

The Benefit:

° By using a different typeface
you can add emphasis to key
words or phrases

° Another way to add a
signature brand style to
appear more unique and
authentic

° Tap into a greater range of
themes with your brand

up&up

CREATIVITY
ELEVATES
EVERYTHING

We build high-performing
marketing engines for

B2B Brands
e r&ke advertising for
the new@



STYLE

Honey, I shrunk
the nav!

More and more people are using

smaller navigations for their websites.

The Benefit:

Brings the focus to the
contents of the page

Clears up space for other
things to shine

The general public has
become much more familiar
with using websites and has a
better understanding of how
to navigate from page to

page
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ISN'T JUST

A COASTER.
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b@lt fcor every

Oryzoisn'tjusta
coaster. It's the result
of unprecedented Al*
breakthroughs.







CONTENT ZLTRION® o
Saying more N S
Trionn is an independent digital studio crafting

meaningful brahd experiences through strategy,
design, and technolegy.

with less

State your core value prop in as few
words as possible. Be intentional with
what you have to say so that it lands
instantly.

AT Our mission is to make technology feel human
BUILT TO SCALE. i by designing digital prgdllcls that are intuitive,
purposeful,and meaningful to people.

Clear everyday speech > jargon
The Benefit:

° Signals confidence & instant
clarity in what you have to offer

e  Allows you to create a clean &
premium visual design

° Gets straight to the point so
leads can convert faster

From Selection ~
to Legacy.
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As Hilary Duff History
once said, “That’s gum || E= ||
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SO ye S er aY' 2002 201> 2015
Website content has shifted away
from past milestones and walls of
accolades. Your credentials still Meredith Richard Scholarship
matter but they belong in supporting
roles. o e e

The main focus of your content must
. The Airbnb story

always make the client/prospect the

hero of the story.

SelectYear 2007 v

AirBed&;
Breakfast/

Shane g, Sve ey, et col el

Identify and clearly call out their
exact pain points = Present your

WF

Sond

services as the immediate solution.

g

March 2008

October 2007

August 2008
The Airbed &

Brian and Joe host Aitbed &
guests.

SXSW and

, our bespoke

for
80bookings.




WHAT TO THINK ABOUT WITH
WEBSITE STRATEGY

Purpose ... 1t’s
more than just
the best Bieber
album

What is the purpose of this site?
Generate leads? Be an information
hub? Recruitment tool for potential
employees?

In finance, people are searching for
the exact information they need to

make a decision. Cut the fluff, don’t

over explain, and get to the point or

they will bounce.

Who are you marketing to?

Consumers? Advisors? Institutions?
How do those people think and buy?




ABOUT FINANCE STUDIO

We do websites

Not only do we do websites at
Finance Studio, they play a HUGE
part in how we serve our client’s
business needs.

Websites are the digital storefront for
any company. Everything our clients
do eventually comes back to their
website.

Digital marketing
Press releases
Billboards

TV Spots

Event sponsorships
Direct mail
Business cards
Physical locations

®

WELCOMETO THE INTERNET!



Book a discovery call to learn more

hello@financestudio.co

L4 finance
studio

A Group Vested Platform
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